majnla_'nd, oneofthe ‘10 bigg
consumers last year, will b"
“seventhby 2012,

- Wine prices havebeen ‘
: s1gmﬁcantly boosted by the Chinese
market. The price for a bottle 0f 2005
Domiain de la Romanee Conti, for -
instance; jumped fromabout =

1US§2,0001n 2005 to S$ 200 early

_ Kongthisyear, almostdouble the

o ,ﬁghre for London, which has h
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“fora bottle of 1982 Chateau :
“Petrus Imperial. :

. Rival Christie’s sayS its Hong
Kongwine auctions boasted the -
highest average lot values among its

global sales, at US$150,000 per lot.

. Forsomg, there is another

.dJmensmn to the investment
potential of wine.

; “_Investment planner Samuel

;er auction, says he will se]l the

fing to his key clients.

‘My business clients, mcludmg
) the: mamland would

ttles from me,” he says. .
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